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The Growth of Retail Media \J

In 2025, global retail eCommerce

sales are expected to reach 1 i n 4
€6-9 o purchases will be

online
trillion

Source: Activate, eMarketer 2024



Who we are and what we do

An IAB Council founded late 2024, made up of
representation from retailers and agencies,
co-chaired by Jodie Kelly and Helen Beecher,
supported by IAB Europe.

What we do What we deliver

Objective: to prove and promote the

effectiveness of all aspects of Retail Media
Advertising

A forum for debate, Retail Media 101, Brand
Council input, delivery of Attitudes to Retail
Media Survey, development of Retail Media
Measurement Standards, education.



Attitudes to Retail Media

58%

of marketeers surveyed
regularly leverage Retail Media

IAB Ireland Attitudes to Retail Media 2025



Attitudes to Retail Media
1. Our Expectations \]

How many different Retail Media
partners have you worked with so far?

Which of the following Retail Media advertising products have you used?

On-site search ad or sponsored product I 5 0
In-store or front of store digital signage /... I S 1%

L L3k Retail out of home eg. digital screens in... I /3%
1 16% On-site display ad I 0%
2 26% In-store static point of sale or signage NG G2 %
3 21% In-store activation IIEEEEEEEEEGEG—— S S0
4 13% In-app advertising I /6%
c Electronic direct mail (EDM) I 35%
Sampling I 31%
More than 5

Retailer magazines I 7%
Video on Connected TV I 19%
Off-site extensions powered by retailer data I 19%
Catalogue I 15%
In-store audio M 8%
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Attitudes to Retail Media
1. Our Expectations

What do you see as the key opportunities

offered by retail media?

Reach shoppers at the point of purchase
Access to retailer first-party data
Influencing customers across entire

Data to reach new consumers in emerging
Closed loop attribution

Improve consumer experience

Access to retailer marketing partnerships
Extend trade relationships

Efficiency of targeting audiences based on
Access to a brand safe environment for
Granular product level attribution reporting

Access to privacy compliant advertising

T 90%,
E—— 72%

.. I 62%

... I 44%
I 36%
I 36%

N 31%
I 28%

.. I 23%

.. I 21%
N 21%

N 8%

N

What have been the objectives of the Retail Media

activities you’ve been involved with over the past year? Or

if you are in planning mode, what will your objectives be?

Increase sales
Acquire new customers

Launch a new product

Support for specific...

Increase brand awareness
Retain new customers
Increase engagement
Incremental / extended reach
Increase in-store visits
Increase keyword search

Increase visits to website /

I 36 %
I 66 %
I 52 %
I 5%
I 15%
I 03%

I 2 3%

I 1%

B 10%

.. I 10%

.. Il 7%
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Attitudes to Retail Media \J
2. Expectations Vs Reality

What do you see as the key barriers to investing in Retail Media?

Measurement and reporting [ 59%

Complexity in relationship between brands
and retailers

Demonstrating the ROI of retail media |GGG 52%

. 55%

Cost of partnering [N 52%
Standardisation of metrics and reporting | NN 48%
Retail media networks not integrated with
DN 38%
other tech

Availability of retail media products | NG 34%
Attribution capabilities [N 34%
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Attitudes to Retail Media

2. Expectations Vs Reality

Within your organisation, which of the following is having

the most influence on participation in retail media?

How have you mostly considered Retail Media within your media
planning? OR: Or if you haven’t used Retail Media yet, how would

Shopper / Trade Marketing team
Brand Marketing team

Clients

Digital team

Planning team

Strategy team

Senior management

A dedicated specialist team
Specialist Commerce team
Programmatic team

Internal retail media or advertising expert

Investment team

—— 33%

I 33%
R 7 89,
I 21%
I 15%

I 15%

I 10%

BN 3%

BN 3%

. 3%

BN 5%

you plan to consider it in your media planning? Select all that appl

In holistic media mix planning

In combination with above-the-line
campaigns

Trade and media plans sit separately

Only if product is listed in the
retailer/marketplace offering

Use data to inform planning retail
media activity

Use data and media even if product is
not listed as a part of the retailer /...

- PIZ
I 2%
I (5
I (5%
____ BEZ

I v
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Attitudes to Retail Media \J
3 . Key Opportuntties

When assessing the effectiveness of Retail media Thinking about attribution, which

elements are most important for an
advertiser retail media proposition?

advertising investment, which of the following
measurement tools are / will be important to you?

Incremental lift eg. geo sales lift,... NI S50 Incrementality (Sales, awareness, _ 93
_ _ _ consideration) ’
Online conversion tracking NG -2 %

ibuti |

Market mix modeling N 3 3%

Offline conversion tracking I 17% Basket level mitg\clj (Basket Value, _ 34%
Digital Brand lift survey I 17%
Creative testing I 14% Unified online and offline reporting _ 31%
Cross-media brand lift survey I 14%
Ad attention measurement M 10% Category vreerpsg:,tip;rgduct level - 24%
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Thank you \}

1 Retailers and Agencies partnering to deliver on the
" expectations of advertisers

|IAB Retail Media standards

Education and Training



Resources \|

* |AB Ireland Retail Media Website - https://iabireland.ie/retail-media/

* Retail Media Glossary - https://iabireland.ie/wp-content/uploads/2025/03/1AB-Europe-Retail-Media-Glossary-March-2025.pdf

* Retail & Commerce Media Definitions - https://iabireland.ie/wp-content/uploads/2025/03/1AB-Europe retail-media-definitions-march-2025.pdf

* 101 Guide to Retail Media - https://iabireland.ie/wp-content/uploads/2024/08/IAB-Europe 101-Retail-Media-Guide-June-2024.pdf

* Retail Media Measurement Standards - https://iabireland.ie/wp-content/uploads/2024/08/IAB-Europe Retail-Media-Measurement-Standards-2024.pdf
* Retail Media Essentials — Tue 8% July — Online course - https://www.iabeurope.live/courses/retail-media-essentials-tuesday-8-july-online
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