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HB Goodbye Serious




Shopper marketing

Cabinets




Sales are
driven by
sunshine

Market volume vs. sunshine
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Be reactive to fleeting hotspots




Thermal-activated digital outdoor

Go-live triggers:

Sunshine

Post 12pm
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Location &
weather specific
content on
Digitowers




We are Digital

€Millions invested in a transition from ‘Paper to Pixels’
200 Digitower & DigiXtower nationally
Our Systems, Broadsign and ADAM

Broadsign allows us to be;
Relevant, Contextual, Dynamic, Instantaneous

ADAM, powered by Quividi (Anonymous Data Analytics & Metrics);
audience & attention analytics platform

We deliver actual granular audience campaign reports
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The Challenges
Buying strategy outside ‘traditional’ cycles
Source a weather API

Create an in-house application

Activation parameters / triggers

Over 80 MP4 assets created



The Results

Using our system, HB ran the first automated, geo-targeted, weather
activated dynamic DOOH campaign

Activation through June, July and August

HB broadcasted / triggered 366,312 times

Campaign won 15t place in 2018 Media Awards - Collaboration




The Future —is now
HTML5 — only 1 asset needed
ADAM and Quividi, actual live data

Programmatic buying

Content adaption, via data sensors




data sensor

ADAM

powered by Quividi

how does it work?

privacy

Digitower & DigiXtower _ . VidiCenter
: ; ; Data
Process scene via data ) b # Management
sensor to produce >4 _ -
anonymous metadata

Platform on
Web

,
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Anonymous Metadata
uploaded to Vidicenter
Anonymous Metadata for campaign OTS reports.
used in real-time to
serve up most relevant
content
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