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MATTERING TO PEOPLE AS A BRAND
HAS NEVER BEEN SO IMPORTANT

: MEANINGFUL
BRANDS
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MAKING PEOPLE’S LIVES EASIER



Data and Content are key.

HIAVAS
MEDIA GROUP



HAVAS
MEDIA GROUP



“Mobile First” Is an Irrelevance.
79% of the Irish population is
multi-platform.
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The role of mobile in the
customer journey Is not easy to
pinpoint.

HAVAS
MEDIA GROUP



80
70
60
50

40 A
30 A
20 A
10 A

Stage of purchase journey people

user their smartphone

Beginning

Middle

End

%, of online use involves shifting from one screen to another.
Mobile is a key influencing channel in conversion journeys.

Source: Global Web Index 2014; Google
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Web Traffic Web Conversions

Not being contextual on mobile risks not being looked for on
desktop and delivering users to a competitor.

Source: Google
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How mobile influences store visits

Other items available at store stocking item
Map showing location stores carrying stock
Details about local stores

locations of closest store with item in stock

Item in stock at nearby store

Price of item at nearby store

0 10 20 30 40 50 60 70 80

In 2014, 28% of all store-sales were influenced by mobile
devices, either before or during shopping trips.

Source: Google/IPSOS 2015
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We pay too much attention to
the hype around “Cool Stuff”
before getting the basics right.
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We need to leverage data and
Insight to engage consumers In
their mobile moments
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Making the most of mobile
moments requires mobile-
specific creative, messaging
and user journeys.
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INTERSTITIAL TAKEOVER STORE LOCATOR SWIPE

SvenskaFans.com B

= FOTBOLL - FANTV.SE

INTERSTITIAL 320u280

SvenskaFans.com B
— e

CALENDAR AD

+

L1LAN/AC
IIIAZVWIWD

MEDIA GROUP



Recall 20% /o hi
: 37% higher
higher than 21% intent to in:ergt

. average purchase (30%

- higher than ) . 31% Purchase
g average) pRame Intent

Great mobile first gesture based ad examples
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A gesture based ad that is true to the product.
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20x higher
dealer

an keep making cars that peaple love. search
i volumes

@ really want from a car.

YOU MAKE US MAKE BETTER CARS

In-app “native” creative, taking our content to the customer.
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Putting the audience first, and
thinking how we add value to
their mobile moments, is the key
to success.
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: THANK YOU
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