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The world’s most widely
viewed sporting event is rapidly moving to mobile!
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...onthe TV ...on mobile ...Oon computer

How people plan to follow the matches

20%

Will watch two games
at once — one on their
TV, the other on their
mobile

35%

Will use their mobile
while watching the
games on TV

Multiscreening is becoming the norm

9 | ' Via WhatsApp or other
)/ messaging apps

Via Facebook
@ ...will share World Cup
Via email 0 content — goals, news,
0 scores, group selfies

and more via mobile.
Other social media

Via SMS

Via Twitter

Mobile will be used for sharing and more...

‘ Check scores ‘ Video stream live matches

. Get the latest World Cup news ‘ Chat about matches

Global average Australia Brazil

Colombia Ireland

31% |m==| 50%

of global respondents Half of fanatic
click on a mobile ad at Hello there! football/soccer fans

least once a day do the same

Which ads on mobile attract the most attention
from people watching the World Cup matches?

19%

Other/none

23%

Fun-and entertaining

11%

With athlete | like

17%
Relevant products

14%
Great moments from
past matches

16%

Feature my country’s team

Fun ads win viewer attention

Source: On Device Research conducted a multi-country iab.net/worldcup
study in Australia, Brazil, China, Colombia, France, Ireland,

ltaly, Japan, Mexico, the UK and the USA with 500
respondents, aged 18 or older, in each market. Fieldwork
took place in April and May, 2014 via mobile surveys.




